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Food for Brands and Brains

““Is Anton Jurgens
negotiating with
Carrefour?”

On Wednesday, June 4th, the Anton Jurgens Tour
2008 started with a visit to the 9th Global Retail
Conference in London. Together with more than
150 visitors from 31 countries, the MBA Business
Creators of the Anton Jurgens Institute attended
lectures given by world's leading retailers and
manufacturers. The latest insights in global
retailing arose and new contacts were made. The
real world was studied during the London Retail
Tour visiting leading food retailers.
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is realised in the BRIC markets with a Conservation, Sustainability. In our

During the 9th Global Retailing Conference 2008, a
discussion started between Giles Turell and Joel Wallecan.
Giles Turrell is President Customer Development,
Kimberly-Clark Europe. Joel Wallecan is one of the MBA
Business Creators of the Anton Jurgens Institute and is
working for Caragill.

Giles Turell is strongly in favour of companies opening the
dialogue with retailers in order to set the Sustainability
agenda together.

Joel Wallecan acutely pointed out that in this process,
suppliers of raw materials and half fabricates, should not be
left out. In his opinion, the supply-side has been dictated
unilaterally, and there is hardly a Sustainability dialogue
between supplier and producer, whereas producers did seek Wallecan's point. He underlined this by engaging a

the discussion with retailers. conversation with Wallecan afterwards and addressing his
Turrell was enough of a sportsman to acknowledge contribution to the discussion.
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She took the time to show them around in Tesco's
superstore and was enlightening in her elaborations. One
of the developments is the evolution of Tesco's Healthy
Eating concept into Healthy T
Living. This offers Tesco
opportunities to include
more products and educate
the consumer on the
importance of not only
eating healthy, but living
healthy as well.
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on Friday, June the 6th in which  underpin public health by providing suggested that though current market
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and not to scare people about them
unnecessarily. She also discussed
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To see what's going on in global retailing, stores of world's leading food retailers that it would take at least 15 years

in London were visited. Marks & Spencer excels in strong and clear communication  more for ‘Genotype’ products. So, it's
on their packaging. The Whole Foods retailing concept was discovered in the not that it's “Never going to happen”. It
excellent presentation of high quality products meeting today’s consumer will take it's due course.

demands. Tesco stands out with their amazing choice in ready-to-eat meals Dr. Astley provided us a great new
combining convenience, value and health. These stores inspired our MBA Business insight into the applications, risks,
Creators and they gathered lots of new ideas. Of course, the best way to digest all opportunities and future prospects of

new insights is to taste these inspiring products during a picnic in Holland Park! Nutrigenomics.



